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Client and Agency met to discuss revised Thins creative work. 

Agency presented two campaigns using variations of the hands/ 
faces visual which incorporated some new language: 

- Quality/Shape 

- Smoke Thin/Think Thin 


Overall, it was agreed that both campaigns should be put in 
qualitative communications research as soon as possible. 
Specific revisions agreed upon are as follows: 

o "Suddenly, less cigarette makes more sense" - Client 
expressed concern over this line from a corporate 
standpoint, however, it was agreed to put it into 
the research to gain consumer insight. 

o "Now you don't have to choose between style and quality 
taste" - Agency to delete "taste" from the line for 
the research. 

o "Quality taste enters a new dimension" - It was agreed 
to test this line with and without "taste" to determine 
if consumers need the reassurance, and if they will 

derive taste from the line without the direct reference. 

o "Smoke Thin" layout - Client requested Agency revise 

the type design to ensure a smooth flow between the 
elements and maximum readability of the headline. 
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